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RIDGE CUT.

25 to Thrve

is a Core Range recommendation that effectively
meets key shopper needs and purchase occasions

Implementing 25 to Thrive could add 15.5% to your Bagged Snacks Sales*
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1 category advice

*KP Snacks Independent store trials 2024. **Nielsen NIQ Total Market 52w/e to 11.07.26. ***Nielsen NIQ Symbols & Independents PMP Value Sales 52w/e to 11.07.26. tLumina Intelligence 52w/e 24.05.26.




KP Star S

-

Performers §%3

S B0,

L) <
%“) Q"’ NoA1 Q
\“Q product* O

. [

i
(el
HooPS \_/

e RBECUE
BARREF

No. 2 £PMP Brand** 709

No.1 Ridge
Cut Crisp*

Price-marked packs (PMPs) play a crucial role in retail by
communicating clear value directly to consumers, which instantly
builds shopper confidence at the point of purchase. On the shop floor,
these marked packs serve as a highly effective visual tool that helps
products Stand Out. Furthermore, PMPs offer excellent formatting '|'5.5°/0 .|.1 6.20/0
versatility, making them equally successful whether applied to growth** growth**
single-serve items or larger sharing bags.
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of Crisps and Snacks purchases are
picked up from secondary locations
around the store. Siting Crisps and
Snacks near to Sandwiches & Drinks
drives cross purchase.’

*Nielsen NIQ - Symbols & Independents - 52w/e to 11.07.26. **Nielsen NIQ Symbols & Indies £PMP 52 w/e 08.08.26. tLumina Convenience Tracking Programme - 52 weeks WE 24.05.2026.
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Here's how to layout the top 25 sku’s list to
maximise
These are the best-selling SKUs offering breadth of sales

choice for shoppers across formats and flavours
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could be added to your Bagged Snack
15.50/0 Sales by implementing 25TT™

*Nielsen NI - Symbols & Independents - 52w/e to 11.07.26. **Nielsen NIQ Symbols & Independents 52w/e 08.08.26



2 bay fixture

9
us
Here's how to layout the top 50 sk "

WL _
Doritzs! Doritzs

HILLI CHILLI
Ci

mﬂﬂﬂ
3 &0{,‘5?0“ 7

/

@ P @ s@@ "’@ ;@ g.;ﬁ us NR??\“‘. “\n'“'s'm‘\! “\n"u‘h’sl\\lg‘: ot ‘%@’ 2
@ O%%C%S\,QCO%LOQ& e R QPR M Eo ;

5% 759 759

o R s P @Gm‘ @ |
SQURRES | SUARES} | saunES) anARE§
T oSS, W8,

Sl
e ° iug:f:" \ @ & ONION

@ &
enle Vs L - WeeAT-
b AT ‘ﬂ%ﬂi& CRUNGHIES (kllﬁ{!llis

' . q G
I & a 7))\ . - WREAT - NG
SA = SOME il ¢ | T T
= ! AL JE ® (P
oo @U Vers @Ua\fefs ’cmsl’y | aAfngoN
WORTRS; oTs e

BACON
Prawn Cocktall ~ Prawn Cocktall

G HEESE ik
REALLY IGHEES S 459 2 PACE.
V& Cheesy K’Zfﬂé&g K’A‘l DE&S

i
i
A7 4
AN 4
N
\/ PICKIED ONION PICKLED ONIO!

REALLY.
Y CHEESY |
v)

snacl¥yartners

Scan the QR code tp find
more category advice

VVVVV

1 PRINGLES So
O PRINGLES gp
] PRINGLES gRr

PRINGLES sp
O kP NuTS DRY

vvvvvvvv

UR CREAM AND oNigN
RBEQUE

IGINAL

LT AND VINEGAR
ROASTEpD

O kP NuTS ORIGINAL

O mccoys NUT.

O BUTTERKIST SWEET’N'SALTY

S FLAME GRILL STEAK

BUTTERKIST TOFFEE
O boritgg COOL oRrIGINAL

O DORITOS TAN

O B HOoops SALTED
BIG Hoops SALT s VINEGAR
NIK NAKs NICE’N'SPICY

NIK NAKS RIB

'N’SAucy

NIK NAKS SCAMPI’N’LEMUN
ROYSTERg TBONE STEAK

TAKIS BLUE HEAT

TAKIS LIME &

CHILL)

FRAZz| Eg CRISPY BACon

MONSTER Mu
MONSTER Mu
MONSTER Mu
CHEETQs Tw
SPACE RAIDE
SPACE RAIDE

NCH RoasT BEEF
NCH SweeT & SPicy
NCH PICKLED ONIoN
ISTED FLAM|N’ HoT
RS BEEF

RS PICKLEp ONIoN

v




